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DATA BASIS:

Analysis of USA Banks’ Social Media
Activity

Medium: Social Media

Data source: Brand24

Period: 3rd August – 1st September, 2021
Data Validity: 85%
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Data source: Brand24
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DATA BASIS:
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Activity
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Data source: Brand24

Period: 3rd August – 1st September, 2021
Data Validity: 85%
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DATA BSIS:

Analysis of USA Banks’ Social Media
Activity

Medium: Social Media

Data source: Brand24

Period: 3rd August – 1st September, 2021
Data Validity: 85%

SOCIAL MEDIA NEGATIVE SENTIMENTS
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SOCIAL MEDIA INTERACTIONS

DATA BASIS:

Analysis of USA Banks’ Social Media
Activity

Medium: Social Media

Brand24

Period: 3rd August – 1st September, 2021
Data Validity: 85%
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DATA BASIS:

Analysis of USA Banks’ Social Media
Activity

Medium: Social Media

Data source: Brand24

Period: 3rd August – 1st September,
2021
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